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Instructions:

1. All questions are compulsory.
2. Figures to the right indicate marks.
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Que.l What is marketing communication? Explain the components of marketing Communication (20)
OR
Que.l Explain the process of integrated marketing communication.
Que.2 What is brand equity? Discuss the components of brand equity. (20)
OR
Que.2 Describe the brand image and discuss functions of brand image.
Que.3 Define the segmenting, discuss types of segmentation in detail. (15)
OR
Que.3 (A) Methods of getting creative ideas.
(B) Print layout and design
Que.4 Write short notes (Any two) (15)
1) E-mail marketing
2) types of media
3) Obijectives of co-marketing communication

4) Tools of sales promotion
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